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s)AdulAle] ZAREA (Fashion Marketing Research) 3344
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T B2 E3}x} A7 (Topics in History of Oriental Costume) 38+
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AL =3 Y82 N A=
S

O

.

Z (Special Topics in History of Oriental Costume) 334
%’%, 74‘1& 52, A8, ol B2, HY] 8524 5 FEUEY B4S Foto] d=m(ae, 24
AF FE T #AE nFGTh

B3} AHEE (Special Topics in Costume & Human Physique)
o &3 1A g FFAI717] st Fele] 718l Q1A 9
AT o]l AZE ARl AAE AAFoR ATt

§1 us
r°"
_12i
it
o
o,
=
Q‘L
Q
ofy
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A|AIE3} e} s (World Culture and Fashion) 33HA
Aldi et A, 718 2gete] 314 Al Qi sjdnte] #A 2 O g3
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S 2141719 N Zem
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2JBFsLEZE (Special Topics in Textile Science) 333

A &8, 34 Fx2 9 JuUFgHd F28 AH 429 At A
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AFEAZUZEE (Special Topics in Traditional Costume Contents) 334
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BAFEATEE (Special Topics in Costume Relics) 384
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71234 (Basic Apparel Construction) 38H4

A FE-2 A} (History of Western Clothing) 38Hd
sfAZ4A)7]Z (Fundamentals of Textiles) 33Hd
Zglo]” I (Draping 1) 334

Zdo]FA I (Draping ) 334

dl¥& & (Tailoring) 33Hd

sfAc]=}el (Theory of Fashion Design) 3%H4d
sfAdu}A® (Fashion Marketing) 38Hd

s AulAEA (Fashion Industry & Market Analysis) 33Hd
sfelw]o]Z) 1 (Pattern Making 1) 33Hd
sJedwlo] 7T (Pattern Making 11) 33Hd
352X} (History of Korean Costume) 33Hd
EA =] (Korean Costume Design) 3%H4
A& ¢} 4 (Color & Fashion) 384

tjz}el3} 22} (Design and Creation) 33Hd

- 218 -





