24

o) iy
Department of Business Administration

B o

=%
® =3t AP§|01| ost ZYst o|2n XA #FT [X]]
@ 7|¥e| ZE 2oliM EHeZ st= MEIIENel Aoknl olAS ZEFET [H]
® 7|HFGTt Ats[edol 7|o{E = U= AME M FICE [F]
7448t A-F(Major in Business Administration)
OlE BE B2 3 38 MY 1)
= 38 o= S AlE o=
s oo = 1= = R T R i = =1 Hl 1
A} BAE1 3 ET9E 1| 3 |BATI, BASI, A72AMHE F 91
AA} EATO 30 4 | AZIE 1 3 A, nAE, AT, xR,
HRAL | AFZAPMPRETD | 3| AAH| <A FHF> A, TAEEE F AT TE 9l
u]—/\} oqrrt;a/\}ul—\ﬂi]] 3 @%i}% 1 3 Aﬂrﬂ;q:r_jﬂra o]gg] ;q:'_errE = g1
=1 EELA 0 HLT </1\jEHT+ET> T lo = o = & =
ETHE 1| 3 AT, AF2APPHED 5 91
AFTE 1 3 e, niAE, AT, xR,
wpA} | <Al > 3|AE, 7A7EGE F gl
Azoe g | 3 | AFATRES AT dFE F Hl
<RI | 3 | ARAERge G AFE F U
L1
(K AL#A )
2211001  AAFere]=FATF (Research for the Master’s Degree) 43+
A A EokdlA AT FAE AAst A7 BHe BB, A7 HE, A7 4% 55 AR
A QA8 Akt &4, B34 455 #
2211002 7ZddABA2] EF (Advanced Topics in Management Information System) 33Hd
A1eE 71958 A9 A destd Fed o= Fdstu AL &5 FTstE g Heh
o] RS TRt AHA FHg
2211016  =A17d<d Alu]u} (Seminar in International Business Management) 38Hd

dfel AT AE FAeR dg, EAK, AdNEE a7tk
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2211017

2211019

2211022

2211025

2211029

2211031

2211032

2211033

2211035

2211039

2211040

2211041

2211044

2211045

2211046

A 734 8tAT (Studies in International Business Management) 33+
2298 A At fred =4 49 dEe 43 Dol A7 23S T, oA 7Y A
FAQ A S olEletE = AT Eokelth

FA|71948H73 2 (Advanced International Business Environment) 33Hd
i, Age QA - AAT - 3N - A - BaE 89 oA Bl TG =
& 9 AAASS At

ZAFSE (International Trade) 38HA
Foo| &, FARA, FABGHER, FIAUF Bol B o237 JAE A7

g pd

FAAFY) 2 33 7dd (Studies in International Resources & Green Management) 38H4
READo] Wkst vty LAl Mdaeyd A SR8 Addes deh

ZA|3] A8t (International Accounting) 33Hd
7 2713t FAA T Atold tigt EAT gy r|Yge] FEdE 54 IAEA 52 HETh

izt

XAbae] A} (Seminar in Industrial Relations) 33Hd
T7pEzel AAdE F vt & § e =AY FHES Al eAbEAle] IRk g ele]
B2 IAE uz wAl@Ae] EAEY A ”Aii Az dYgste $AE geF

o7 #dsted Y2 FAste MEE =ARA Y A% o] 83 S APt

ulAIE Al g4 (Quantitative Analysis in Marketing) 38Hd
87 FAEE o] 83 niAREAY aldrte] Tl A3tk

uA| & 22] (Marketing Management) 33+
uHAE Y] 7249 AF, 7H, 5, X9 #eol B Aditt

ulAlE Alu]u} (Seminar in Marketing) 33Hd
uAR 9] 71242l Journal articles2] ©]aljo] &l A3t}

£ $-5 2] (Management of Physical Distribution) 33Hd
T, B, 89, £ 5o AFe B4 ol da Atk

b 23k 9l 2 (Methods Engineering and Work Study) 38Hd
Zgr zgloli} 2y 74 - HE - A Tl AHEEE 7l #ste] ATt

A4xk2] Alu|} (Seminar in Production/Operations Management) 38H4
Agele] o]2d e a3 2 dFNE 2 HIWUHs ATt
XA AMATL (Studies in Production/Operations Policy) 33Hd
AN 2Ele] A - EFol FHE EAE HuAdZe] FHAA
oJAarAA el NGAA L] FHAA EHAEQ Aol E F UEFE ATtk

Au|ZulAE (Service Marketing) 384
FPANQ Mu =] EAMY Mk Mu|aFd w2k #e] deich

Zwfjga] (Retail Management) 38kA
2l AENY, 7142, Belg A6 B AT
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2211047

2211052

2211053

2211057

2211058

2211061

2211065

2211067

2211069

2211073

2211075

2211076

2211077

2211079

48|25 %4 (Consumer Behavior Analysis) 33Hd
AR ] Rl AHAte] &, 2, "E, ez #a gt

Q17FAAE (Human Relations) 33+

29 AR AU RS 2 ALY B v g AA A v EHEThE 7MY
< Hige i ?ﬂﬂ]&?ﬁ,/\}ﬂd] 3101*1—4 "‘41}-1—1 H|ZA 24, 2yt 9, ﬂv‘%?ﬂo]éﬂ, g
il 59 AtFA ] #A Fad gEo old] Uidt ol £ ATt

QIX}Z 22| (Personnel Organization Management) 33H3

ZATALEC] AYn e Y S AUIER SA7| E o] EHHo R o|&F & e
Ao AL, AL, M- A 2 HA ol2% H I @3 Ao} giEo], 249 FEA
ogz‘;

Fa TAE 84 B 2 A g dukEel olgs AR Avid.

A2 Al (Seminar in Corporate Finance) 33H4
ANFoAAA o] Heted AlFH oz Frefgit

AR AT (Studies in Corporate Finance) 33Hd
g3 B8 st Ao AFeAbAR o B o] &5 tHET

Z2) 29} 817 (Organizational Structure and Environment) 33Hd
BRAZE, Aol &, ZAAE & Fol #3f ATt

EAS] (Studies in Statistics ) 383
S| AEA, BAHEA O #ste] 7relst SPSSU SASE o] 8-3sfo] HAdiT)

EA}Z (Investment) 33+
FPN AT FEAG S A BAle SAEA 9 Ao 2o el el

3} YFHAE (Derivative Market) 38
e g A2 diste] Zeldinh

J2ka]dF (Studies in Quality Control) 33+
Aol FHAY ] #AHE o]E 9 J|HE TR 3 Ao 9 AT &

2
Az

=5
il
2t
i)

3| AIZAFS-E (Advanced Topics in Auditing) 38Hd
AFA FA hek A "zt F 7)s Tl Bk o] £ AAE vETh

3]Alo] 2 (Studies in Accounting Theory) 3%Hd
SIAI] HW, ol 87%, AT S AAACR d5F3ta, | 7IGIA Ve o84
g nEg

3|AIAEZE (Accounting Information System) 3%Hd
AFEA =" S A EA e 5 Fgel &aot= Wl #3 Al o] % A
74 sellA o] YREAAEe] &9 & tErh

~d
o
ol
=
o
>

N
e}

O.R. (Operations Research) 384
71979749 rEA o] &she FEld B3
FAE, FEAY, ARy, qrPdEny

2 ofk

o AAZ ol%7 ol g5 LSS ek N,
AgHR B Fa A Y 5

- 139 -



2211082

2211083

2211084

2211085

2211088

2212001

2212002

2212004

2212006

2212009

2212011

2212012

2212013

od A=k

=

26
= Jeziet

trategic Management) 38H3
< vigo g 3 Mo 2 MNAS AE - AFdith

-{N oh‘.

Au)2A) 28] (Service System Management) 33Hd
AH] 24 9 %ﬁ@ oﬂ‘i AH 22 Al 2El o] AAZ A7) sl whet 19 A - 1A - A

A EE-A (Financial Statement Analysis) 3%+
24, AWA T AR o] gake] BHNAM AFARE BNt 7Y B2 AT

713 A (Cost Accounting) 33Hd
A7ke] JiE B AR dAkek 7N, w2l oAb E A AUiEA T o] Y & AE

o

Ba= 2] (Brand Management) 334
Bz AdR HA AlelE Bal A2 Bals Aeld sl Ak

(A /9154

7132 E (Pricing) 334
AMzJA L F5dAd 7HAAH o T3l A3t

Al#3] AAF (Quantitative Methods of Accounting) 38+
3SAE FofollAe F2ld ATHEES Aosly =EES

M

A,

75’03 }7}2 (Management Participation) 33Hd
e} Aot

Bite AL 98 AFEAS wEA

IF3)A] (Advanced Accounting) 3%Hd
FAFI ALY o|FE AAZ st AZ/AFATA
28 A, BB A & FFEANA A kg

)
ar

237, E7PAEEA, A, ¢l5e

.
REg e

TA7dderESAF 1 (Special Research(l) in International Business Management) 3344
FEUFTY, 71eld, EFE, AAFA T AFEY ARIFHeR AFg)

(e}

227 Jad 3 ATl

(Practical Applications in the Study of Global Business English Cases) 384

AN AR Ak YA 2R 1] AEAEG Ao A ool s FolE ATt =
A M AAA S oIt

= =

1

SEHFATH ] o|23} AA| (Theory and Practice of Global Trade) 33H4
AASAIH Global standards, 91¥EA|, FAlFA ZZEAl, FEvHE, ABU AA3AY, 37
AN ol W o] B3 HAAE At AFE g

8713474 E (Management of Financial Institutions) 384
1373

4712790 BaF ofgl 0|83} WL AAKCE H43ha, ol o &} el ARAew
ouA $89 & YeTte e,
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2212014

2212016

2212017

2212019

2212020

2212022

2212024

2212025

2212028

2212030

2212031

2212033

2212038

2212039

2212040

FAZE (Theory of Financial Market) 33+
ojAAK ol & B FEAE Tol #at] thEth

}-F l'F

T Z3Z (Labor Union) 37"‘7,‘5‘
T AR AA G # ATt

2ljg =} 2ZElulo] A (Leadership and Motivation) 333
7)ol thFet o] 2ol Bl ATt

AR A w1 (Seminar in Marketing 1) 33Hd
Journal of Marketing®] 2 articles2] ©]3fol] &3] A -3tch

ulA S AP (Seminar in Marketing Research) 33+
i 24 F29 It o)l B AF-girh

AR} AHPE ] (Seminar in Marketing Research 11) 38Hd
Z A9 giotd) oo #3l AT-gict

AR ZALE (Marketing Research) 38H4d
A% dolHe 3 2 247 dial] gFdoza TEAQ AFEAMPEERT ohE AR
Aol A|AFZAI 2 S S2a).
Wl A3 A] (Corporate Income Tax Accounting) 383

HAAH S BALET AAe] bz 9 3)AF e HAANE ALdEs, o] & 9] Ao|xd &
H?ﬂ SAAYEYE T2 gEh

XA B Z (Production Planning and Control) 33Hd
AdEs FHoR B84 24, AT S43 5 aAXE| 2] S8t 59 AFele BR

g 27l PHEAEAE AT

AR 2B EA (Production System Analysis) 38H4d
AR 2B A B A #e V2R S UE, AeEAE, vl 44X} wiA], 285
SA12H, CIM, FMSA| 281 AF-ghtt.,

Au|27]g-d2e] (Service Operations Management) 334
Mul~71de] edde, e Vs, AR B 22e] S3A B ATt

AIS3]A] (Tax Accounting) 33Hd
Aol oA FALRES AMste AFIAIE SHoR O 7127t He o83 AFE

1%

T

=322 (Physical Distribution Management) 38Hd
AzAdAe] F50 AA} Gl 3l Aok

QA2 A/NEE (Human Resource Development) 33Hd
T4 FATE N 8o Ha AFETh

QXA BA| 28 (Personnel Information System) 38H4
QA& Aol &3 A5 g 5eta BAg
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2212042

2212043

2212044

2212045

2212046

2212047

2212049

2212051

2212053

2212055

2212058

2212064

2212065

2212066

2212067

2212068

A F-Ze]o] & (Theory of Corporate Finance) 334
AFolZ2Am ] Aoz o A= A o2& A3tk

AN E-FZE (Corporate Capital Structure) 33+
AHEZ2G T G8of g AEA o] Eof| Ha| AT

AAAEAAAE (Total Quality Management) 38+
=]

3}
ARG ME, TAAL nANE EAN L AN Zzad

Risari=g

ARAAS (Information Economics) 33Hd

E&SUsE A3 FEE PR AMEsta WiEske VIS
AlFH#2]E (Product Management) 33Hd

AFHn 7135]] etz AFAA WA B At

ZZ7|Z (Organizational Development) 3%+
z7 3, AgA AW, 22 @Ak dal dFgith

Z2) Y92 AT (Research of Organizational Behavior) 3%H4d
ol B71, B, FRlo| 8ol #al] Aggit

2| gu| 7 AT (Regional Comparative Management) 38H4

2, BU, NAFTA 5 ZA5%9 543 A9 3 29874 va

Z7#2 & (Promotion Management) 38Hd
a3, Ao sl B ATgiet

ZAIBHI (Studies in Statistics 1) 333
H 24 BAIg] #Hate] Zhef it

3ko)d el Z (Foreign Exchange Risk Management) 33%H4d

g W mE S =23 AP S diAHske ASAE Hery

74 AABA2E ] (Management Information System I1) 33H4
7BYHBA 2El 0] S8F AT

Qe YlulA|®lo| & (Theory of Internet Marketing) 38Hd
o uln}A o] 29 7|22 A}

QEYl H]=YX2A e (Strategy of Internet Business) 33Hd
Al HlZ2Y 29 AZs P&t W Ss dTsith

AEYl v =YX TFZE (Building of Internet Business System) 333

Bl HzU 29 Al2ElE T5dahs WS dTath

dlo]ejmlo]2~3ke] (Database Management) 3¥Hd
delguo]~E #ejshe WS d7dth
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2212069

2212070

2212071

2212072

2212076

2212077

2212078

2212079

2212080

2212081

2212082

2212083

2212084

T3 &2 (Supply Chain Management) 334
TEANE el 7)o WS AFett

744AR Alult} (Management Information Seminar) 33

AYHE o] B& A3l

7dd A 257} (Seminar in Strategic Management) 33

ZAY R 37 9 ReAe] #2022 Ao 1 @ | #Hal 454 A7E Yk

71%7394 (Technology Management) 33H3
= - A9 7Ies 3y 2 7ls il dal dFety 5ol 7leddY 2Y - 7lsws 59
#e 59 B4 - A&t

3|AIAI=e} 3)AFAl (Accounting Institutions and Regulation) 33+
SATTA|E, A9 SAAZS A tie v, £4 5 tErh

3]AIgAw| Y} (Seminar in Accounting) 3%Hd

A2 GA%el BAS B e =Y A%, R ATER 5 PAE,

Data Mining @ 2|54 BA|2® (Data Mining and Intelligent System) 38H4
ARTEA, ARG, AL LEE, AR 59 dolHuteld duelEE st
olE &8 ATHEAILE A B FF & AT

73GABAI 2= [ (Management Information System 1) 38Hd
7BPRBA2F O] ARt 7|2 E ATt

#2] 3] A1A T (Managerial Accounting) 33Hd
Be|AGH] FE B &S g, JAHIM 2 AR 719 deue] JaEA

I e Ara,

System ¥4 2 AA (System Analysis and Design) 3%H4d

Aug Aol Agae) 8P 0% deeidn don oF wEe] dd ZrAE 27 W
P AR ARG FA sfeldte] AzHE BNsm Aok Bk o PRHe 2TES
of Aol $A3t AA VAN AgHE Aol DB¥ES ZeAE Be) S 79

Bl 273 g8 (Comparative Management Studies) 33Hd

AF A E 1 (Study & Research Methodology 1) 3%HA
BACIES 7o 3 =RAe J|EAQ LdEE A8l gEeth

A3 A (Financial Accounting) 3%Hd
719 2] olellak FekollA AFA JHE AFete P& A7
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2213001

2213002

2213003

2213004

2213005

2213007

2213009

2213010

2213013

2213014

2213015

2213016

2213018

CREEN

£
P
®
r

i

& AT (Research for the Doctoral Degree) 43Hd
uhajels] =R AAel EES el

7AAABA| 2 ATF (Studies in Management Information System) 334
73 |2ele] A9} ggof Tl A3

AlREAF-EA (Applications of Mathematical Programming in Finance) 334
Ar-ded dag sy Es dodth

IFulARZA} (Advanced Marketing Research) 33Hd
THE F2EAS 283 e A Ed dal A

H2] 3] AR (Studies in Managerial Accounting) 3%Hd
#ZA Q] 7NENEE olsfista AFYrAEG ] FE3 AR
5 g

il
)
ox
ol
=l
s
oo
L
rr
olf
i)
o
oy

%3 we eln A% SeleE FANger g,

FA7|EAF 2D o] AZ (International Collaboration & Transfer of Technology) 3%H4
ZNeE=93H 71spde] vla 1E, AlEA, 2 71999 vebd Wk ATk gtk

FAwA AT (International Marketing) 38Hd
=3 7199 243 v A 28 e ATt

FAISAe] o]Z3} AA| (Theory and Practices of International Trade) 3%+
A} 44, 22H E, 253, AAAY 2 A8 FXAE T o] 2T AAE dAAS

of A7 gk

FAGALAL 2 FANE (International Negotiation and Arbitration) 33Hd
ZAFE 2 7 FHde] B4 812 W 52 nEstn WT0S] DSBe thAlzt Pt EH] 5
AAGt] AtdlFA R Aot ok

224 vl (Global Comparative Business) 383
]

WEAG, QRAG, $RPGSG 5 Y, ADE DAL A

L
o

o},

F§71774d Alulu (Seminar in Management of Financial Institutions) 33
TE71¢d #F AF=EES Aot

EXFAAZAT (Studies in Industrial Relations) 33Hd

Al el mE e s el EA I AR, SR A A ot
goll thell 7ot TAF G e ate dejat ko) wA #
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2213019

2213021

2213022

2213023

2213024

2213029

2213030

2213031

2213034

2213035

2213036

2213037

2213038

2213039

2213040

t}57 719742 (Management of Multinational Corporation) 33+
A58 d=7 7o §2% A AgAEe ATtk

wlAI® AWV (Seminar in Marketing 1) 334
Journal of Marketing Research®] Z o articles®] ©]afjol] &3 73t}

ulA|® Alu]uV (Seminar in Marketing IV) 38Hd
Journal of Consumer Research®] Z articles®] ©]sfjol] #afl -3lch.

A S AU 2 (Seminar in Marketing Research IM) 33HA
AR A o Bl AFgrt

ulAE o] & (Marketing Theory) 38k
o] 29 sy} F3=d e e - "l AFE 3t}

el A AT (Literature Study of Production and Operat10ns Management) 38HA
A okl A HE EEE 28 EE =id T4, AdEst 4l ol 9 7S F5A gtk

AArrAe]| ESA (Special Studies in Production / Operations) 38+
aH QT §-gahe BAAAL B Asl 53] A2EFA2Y B ERAYD AEAAEE 15

sle JAE AF3)

AR ZEE (Production / Operations Strategies) 33Hd
& o]
2

Sl AAAE BASN) 8l A4, 34AE, CALS, ERP 5 A4t FaiAlE o

71314 Ay}t (Seminar in Cost Accounting) 384
AN TAoRZ A7t Al ik A4S AR S48 § e THS AU

238792 (Commercial Bank Management) 33Hd
w9718 G e Heted 290 A Fu A= A it

S&ulARIZA} (Applied Marketing Research) 33H3
AR o] 23 HAle] Ajtol| Bl AF-git

AFE A3 Alo] 2 (Capital Market Studies in Accounting) 3%"7{;.‘
AEA A A ] BAS] A& B 7]FH old g AFATES e

Aol ZA4u|r} (Seminar in Corporate Finance) 333
AFo]| 2o et AF=EES 7ot

ZA 53} 2 (Studies in Organizational Culture) 33+
A7), AT FFD vAE Gk Hal ATk
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2213041

2213046

2213047

2213049

2213052

2213054

2213055

2213058

2213060

2213061

2213062

2213063

2213065

2213067

ZZA}3)8} (Organizational Sociology) 38Hd
243 BAR A5G o 2L Sagezs 248 AsAYe AR e ANA Az 24
P, 24 25, ASAe) A 5E A A el BN AT,

Ez}tz] Alu|y} (Seminar in Investment) 33HA
Frlo] 2o djgt AF=RES T2 UELL

ERAAFEHAATF (Literature Study of Quality Management) 33H4d
FA7GF ddste] A2 I 4% 24 9 =8 52 53 QM WA TQME] FHzlelg g 7]
W ATk

S HALZ (Foreign Trade in Korean History) 3344
S Folo] WAL 21417] g Foo] HiH S Agit)

el AHTA AL AFAALT
(Case Studies on the Strategic Alliance of Foreign Direct Investment) 3343

A= 719e e Atdsh Aol ARIE vl nEsta, MM AldE dTetA g

3]Alo]Z Alu]y} (Seminar in Accounting Theory) 3%Hd
Aol 2o et = - 9 =ES HEH R nEGTh

O.R.9 (Studies in Operations Research) 33+
ORCIES ¥ © Tedoz A4k

A 2ko|Z (Theories of Strategic Management) 33Hd
Ao A 71E B4 StellA 71 WAL S viEo g 7199 A9dgs B4 - 3 - A3}
2. 7HE A3k

M X o,

—

o

ZAAH A7 AT (Studies of New Management Technics) 33+
FMS, CIM, CALS, SCM, ERP 59| AY9EA 7o o]& % 7|9 AH 55 w4 - AT-3ith

|27 G ESATF (Special Topics in Service Management) 38Hd

A2 7] Ul - 9 FAuE 3 AR o]E F e AFAHCE At
71794 &5 (Special Studies in Technimanagement) 33+

71 A9 FEAZE o2 AFARIE Bl B4 A7ET FAlo thet o2 AlE

AAHCZ Ap3te] 2EL A A 3]

EAAJESTAT (Special Studies in TQM) 33+

TQMS] o] &, 7] 2 ALy E3] WAE ZelE| o] Al 52 A=A oz dpsta Alddds 4
ZA| 3] A Al (Seminar in International Accounting) 33Hd

TAE A Fofe] T AF=EES A

AFZA A E 1T (Study & Research Methodology 1) 38Hd
Time Series 5 ATFZAPIHES sh&alit)
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2219001
2219002
2219006
2219008
2219009
2219010
2219011
2219014
2219015

749 E A (Business Statistics) 333

7348+ Z (Principles of Business Administration) 33H4d
A7 38t (International Business Management) 33Hd
2§Akk2] (Production and Operations Management) 38Hd
QAkHE] (Personnel Management) 3H3

AF-2e] (Corporate Finance) 33Hd

3]A1¥2] (Principles of Accounting) 3%H4d

DA YE (Marketing) 33Hd

74dABE (Management Information System) 3%H4
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