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BCO1016 XM OILOOIAIBHHE

It focuses on social science studies relating to the processes and effects of marketing strategy using suitable
media in various industries like drinking, car, and much more. Study reviewed includes consumer behavior and it
influences on marketing strategies.

BC01004 XM CIX|EOIHOBY

As an online media has become competitive necessity in modern society and business, the objective of this
course os to assist students in understanding issues related to its marketing strategy as new media, covering topics
on managerial impacts, technologies and their application.
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